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A rough guide to obtaining sponsorship for SHINE events
· Determine your audience and the people that will be attending your event

Events that are successful in securing sponsors can either offer a very large audience or a very specific audience.  

Which companies would be interested in reaching this audience?  Look at previous similar events for ideas.
· Offer a variety of sponsorship levels.
This allows smaller businesses and larger ones to find a level that suits their budget and requirements.  

This will also vary depending on the size of the event- for example, smaller events may offer small adverts in marketing materials.  Larger events would be in a position to offer a variety of levels.  Essentially, if the event is small, keep the levels small.
Sponsorship levels should be based on the benefits to the company and each benefit should be priced.  
· Start approaching companies via email- put the name of the event in the subject line and provide a brief pitch in the body of the email.  You can then attach a brochure which includes further information and sponsorship levels available.  
The method of doing this will depend on the size of the company you are approaching.  If it is a small, local business you might email the owner directly.  Larger companies will probably have sponsorship departments and might require you to make your request several months in advance.
· Follow up proposals emails by contacting companies that have not responded after a couple of weeks.  If they aren’t interested, try to find out why.  Also take note of this for next time, so you don’t contact the same companies again who weren’t interested.  
· Cultivate relationships with companies that have agreed to sponsor.  Always send thank you notes and make sure that you are available to discuss anything with them.  Similarly, keep in contact after the event.  
· Make sure sponsors receive everything promised.  If you are able to give them added publicity, do so.
